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Together, we can deliver
positive change and set
the global standard for
payment practices.

Will They Pay is an essential platform,
created to empower businesses, and
provide you with the confidence that all
your business-to-business transactions
will be transparent, reliable and ethical.

Our You + Us campaign provides a space

to review and feedback on invoice policies,
payment procedures and shine a light on
the real-life consequences of late payments.

By sharing your story and signing
the petition, you join a movement
where your voice is not alone.




Your Story

What inspired you to start your own business? What problem were you trying to solve?

I've always been driven by two things: the desire to be successful on my own terms, and the passion to help
smaller businesses thrive. | saw firsthand how many great businesses were struggling,not because their
products or services weren't good, but because their branding, digital presence, and marketing strategy

were letting them down. That's what motivated me to start my own digital agency. | wanted to use my skills
to help these businesses build strong and trustworthy brands.

What were the aims and objectives you set out to achieve?

When | started my digital agency, | had two key aims in mind: Empower Small Businesses: | wanted to give
smaller companies access to the kind of strategic branding and marketing support usually reserved for
big-budget brands. My goal was to level the playing field. Drive Meaningful Results: Not just vanity metrics. |

set out to deliver real outcomes. More visibility, stronger reputations, higher conversions, and lasting
growth.

What is your proudest moment or greatest accomplishment in running your own business?

My proudest accomplishment has been building a business from the ground up that genuinely delivers

results. | took the leap to start my own agency with a clear vision: to help smaller businesses who were
often overlooked, and to back every decision with data and strategy.



Can you share a time where late payments caused challenges for your business?
(How did it affect your operations, team, or mental health?)

Absolutely. As a small business owner, cash flow is everything. | remember a period when several client
payments were delayed at once. It wasn’t malicious, just poor processes on their end. But for us, it was
critical. Those late payments put real pressure on the day-to-day running of the business. It became a
balancing act between covering essential costs like software, marketing spend, and even paying myself.

What do you find most frustrating about chasing payments?

Honestly, the most frustrating part is feeling bad for chasing money that's rightfully owed to you. As a small

business owner, you put everything into your work, time, energy, and when payments are delayed, it's not
just inconvenient, it's disruptive.

Do you think Will They Pay can help improve trust in business? [] Yes No

If you had known your client’s payment history before working with them, [] Yes No
would it have changed your decision?

Do you think good payers should be recognised? Why or why not?

Yes, absolutely. In the same way we highlight reliable service and great work, we should also recognise
clients who pay on time.

What changes would you like to see in your industry when it comes to payments?

I'd love to see a cultural shift where timely payment is treated as a basic standard, not an exception.
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You're Not Alone.

Late payments affect thousands of individuals
and businesses just like yours. And like you,
many are left to deal with the consequences—
chasing overdue invoices, managing cash

flow stress, and adapting to broken trust.

At Will They Pay, we believe business-to-
business transactions should be built on three
pillars: transparencuy, trust, and reliability.

But when we act alone, our voices are
often ignored. We are the underdogs in a
David and Goliath story.

We enter partnerships with good faith—
believing they’ll support growth and mutual
success—only to be left unpaid, despite
pouring in time, effort, and expertise.

That’s why we created You + Us: to unite
the voices of business owners, freelancers,
and suppliers into a collective movement
that can’t be ignored.

By coming together and sharing the
real impact of late payments, we can
raise awareness, drive change, and push
for a global standard that prioritises
on-time payments and fair terms.

Every experience matters. Each story adds
strength to the movement. Together, we are
a force to be reckoned with.

Show your support for a fairer payment
culture. Sign the petition and stand united
for accountability, transparency, and
on-time payments.


https://chng.it/jvRgMLR9F4
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Thank you

By telling your story, we can shine a light on the real
consequences of late payments and push for greater
accountability in B2B transactions.

Join the movement
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@ willtheypay.co.uk
& info@willtheypay.co.uk
Will They Pay Limited

Unit A82 James Carter Road
Mildenhalll P28 7DE

Send us your answers, and we’ll feature your
story to help raise awareness.

Share your experience! The more we talk about
this, the more businesses we can protect.

Tag us on social media using #WillTheyPay
#TellYourStory #You+Us to spread the mess
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